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[bookmark: _GoBack]Rhetorical fallacies can have devastating effects in the workplace. One of the most common rhetorical fallacies in the workplace is the appeal to authority fallacy. This kind of delusion happens when for instance, employees within a company believe something that has been said by the person in authority to be true without even substantiating what was said. This type of fallacy can be misleading as it may be made solely relying on rumors which might be untrue. For instance, because the authority believes that inflation is going to increase and there is need to some employees being laid off, the employees must believe that this is the truth without even having the proof.
Further to that, an appeal to authority fallacy can be harmful and cause distress among the employees as well as cause some unfounded arguments (Van Eemeren & Grootendorst, 2016). However, logic can be applied to address this type of fallacy. For instance, one can get an opinion from experts on the matter in the question. Moreover, when talking about inflation and the scale down of employees within an organization, the ideal thing to do would be to get an appropriate explanation from an economist or from someone who holds the same qualification as the expert in question.
Therefore the opinion that a given organization holds against a particular aspect doesn’t have any intrinsic value nor does it mean that it is the truth since such claims hold no water. Hence, there is a possibility that the institution and the authority in question are wrong, and therefore any types of arguments arising from such claims should be resolved amicably without necessarily escalating the issue in question out of the roof (Van Eemeren & Grootendorst, 2016).
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